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Competition Guidelines 
Took a critical look at competition and the criteria of the kiosk

Researched the company 
and its brand

Highlighted major themes 
which we used to develop 
our design

Synthesized requirements 
and guidelines into 
actionable goals



Secondary Research
Looking at past examples to inform our design and goals

Researched coffee culture in 
Northern Europe to better identify the 
user groups. 

Saw that all the top coffee consuming 
nations happened to be from 
Northern Europe and that coffee is 
more than just a drink to them but 
rather a part of their lifestyle.  

Began identifying how the kiosk could 
be seamlessly integrated into the 
existing cityscape. 

Considered current weather 
conditions and past climate 
trends in Northern Europe. 



Looked at examples of permanent to 
Pop-up kiosks offering a range of services

Examined static brands with dynamic 
atmospheres to understand how 
companies expand in different countries.  



Concept Development
Synthesizing requirements and research to narrow down of design goals

Based on the research, our kiosk 
concept emphasized celebrating 
the Northern European weather. 

Sketched out concept diagrams to 
better communicate the idea. 

Initial drawings of traditional 
hexagonal kiosks to enhance the 
nostalgia factor. 

Inspirational board centered 
around coziness  

Developed a concept centered around 
the Scandinavian lifestyle, Hygge 

Photo inspiration for potential material 
palette and overall aesthetic. 

Started a value map based on present 
coffee experience to get a better 
understanding of a customer’s journey. 
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Narrowed down four main criteria for 
success that would be kept in mind 
throughout entirety of the project. 

Generated concept diagrams to visually understand 
the concepts and utilize them for final presentation  

Looked back at competition guidelines 
and takeaways and developed a more in 
depth criteria for success for the kiosk. 

Created rough 
concept diagrams of 
a customer’s kiosk 
experience.  



Phase 1 Ideation
Initial ideas focusing on the ideas of adaptability and connectedness
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Conceptualized a kiosk that could store expandable/
collapsible seating to enhance the social aspect of coffee 

Sketched different seating 
arrangements to see which 
would fit better for the kiosk 

Used lighting as a beacon, drawing people in and 
enhancing warmth and coziness in the winter. Also 
thought it could be a design element that would be 
replicated in other countries and connect the kiosks.  

Looked at how materiality could be 
used for city-specific personalization. 

Explored different concepts related to design 
elements that could serve as part of the brand. 



Looked at using tech/social media to enhance the 
network of kiosks among Northern European countries. 

Potential social challenge to excite coffee customers and 
spur up buzz about kiosk. Could serve as a connecting 
tool for people in different cities. 

Brought back the hexagonal kiosk shape to play on the 
sense of nostalgia and familiarity/comfort. 

Began to look at how the hexagonal form could be easily 
constructed/deconstructed. 



Inspired by Shoji screen doors, 
proposed a kiosk that had two panels 
open up.  

Wanted to emphasize the customer 
and barista interactions 

Based on the same idea of semi-open 
hexagon, proposed sliding doors 
instead of folding doors. 

Throughout of ways to make the kiosk 
expand in the winter to create more of 
an enclosed environment. 



Phase 2 Ideation
Initial ideas focusing on the ideas of adaptability and connectedness

Inspired by an igloo shape, we proposed 
a kiosk that could expand in the winter.  

Looked at examples of igloo shapes 
and modern reinterpretations of them  

A kit of parts that could be easily 
constructed/deconstructed. Using 
prefabricated panels that could pop into a 
frame.      

Looked at more traditional kiosks 
and pop-ups 

Received feedback from classmates 



Began a list of technical details to consider in the future 

Created openings in the kiosk to help frame different views 
of the beautiful city’s landscape. 

Wrote a big question to keep in mind throughout entirety of 
the project. 

Looked at different configurations for an adaptable and 
expandable kiosk. As well as different designs for a roof. 



Prototyping
Moving into 3D to better understand spatial needs and the user’s experience 

This was our first concept model. 
Playing with how we might reinterpret 
the shape of the hexagon and draw 
on the nostalgia aspect we were trying 
to harness, we folded paper, creating 
triangular sides to a hexagon-shaped 
based. This became basic shape then 
informed our subsequent designs.

We were inspired by images of upside-
down parachute structures comprised 
of six triangles, and decided to adapt 
this idea to the kiosk by incorporating 
a rain-water collectin system into the 
roof, which would pitch downward from 
the ceiling.

Our very first model explored the use 
of a tranlucent material for the roof. 
This idea came from case studies we 
researched that used tranlucent and 
transparent polycarbonate materials in 
pop-up structures in Nothern Europe.

In trying to conceive of a way to 
make the kiosk strucutre adaptable 
to seasonal changes, we thought of 
creating an expandable base that 
would expand to creae a larger interior 
space in the winter and collapse in the 
summer to foster mosre use of exisiting 
ourtdoor public spaces.
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In maintaining a hexagonal base, we 
wanted to take a closer look at the 
barista and customers’ experiences on 
the interior and devised a few options 
for an interior floor plan 

These sketches illustrate 
how we envisioned the 
2nd and 4th models on 
the previous page come 
together. Here, we also 
explored the idea of the 
wall panels lifting in the 
summer like an umbrella, 
creating a shaded area in 
the outdoors, eliminating 
the interior which would be 
present in the winter.
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In these two images, 
we adapted the regular 
hexagon shape the best 
accomodate an easy 
and intuitive circulation 
path. While this idea did 
fit a lot of our criteria, 
it failed to minimize 
squarefootage.

In realizing that our designs were 
not fufilling all of our criteria, we 
went back to the begining and 
reread our preliminary reseach, and 
decided to shift our concept away 
from the feeling of coziness (“hygge” 
in Danish), and toward the idea of 
opposites attracting.



Shifting gears and refocusing
Our mid-project crit lead us to shift away from a design that was 
technically comlpex, opting for a design that is more stationary 
throughout seasonal change

We ended up opting for a design that does not leave room for any interior 
space in order to reduce the footprint we were working with. This brought 
us to break up the hexagon into a variety of zones, including one with 
outdoor seating that lines the back of the barista zone.



Building out the idea
With our now simplifyed structure, we sought to hash out some of the 
technicalities and placement of feature items 

Taking a more pragmatic stance, we began be listing all the 
components that might appear in the design. This lead us to idea 
on the ideal setup of the interior barista space. In doing this, we 
considered proximity to water storage and electrical lines for 
guidance in selecting the placement of appliances such as the 
fridge, cold case for gelato, and water dispenser.



Going back to the guidelines
We went back to the design brienf to list out the required devliverables 
for the competition and considered how we would lay out our 
submission pages
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More making
After gaining a clearer list of deliverables, we developed and honed our 
final visuals and descriptions of our project

Now settled on a design, much of our 
work from this point on was to fill out 
our four boards. One aspect we sought 
to emphasize was the kiosk’s ability to 
integrate into a variety of settings, so we 
tought to sketch out some of the key cities 
we hoped to target. 

We also sketch out ideas for best to show 
circulation and technical aspects of the 
design.


